This article introduces the notion, definitions, principles and some techniques of heritage interpretation. Being a useful tool for overcoming challenging translation, cultural and crosscultural barriers heritage interpretation serves as means of transforming touristic product delivered by language mediators (guides) into a memorable, valuable and powerful product of "experience economy". One of benefits of using techniques of heritage interpretation in guiding is the fact that it helps audiences (tourists, museum and information center visitors) achieve desirable state of selfactualization. Heritage interpretation has grown into profession which offers its
Introduction
The mission of a guide-interpreter in crosscultural communication in the sphere of tourism is really hard to overestimate. The guides are sometimes the only representatives of native
The role of heritage interpretation in tourism as industry of entertainment
Tourism is often referred to as industry of entertainment (Pine II, Gilmore, 1999; Brochu, Merriman, 2015) . Such new and actively developing industry as experience economy suggests that people are not only looking for complete and inspiring experiences, they also know what they are paying for, and the more they travel, the higher are their expectations.
The wider is the experience they compare this particular delivered program with, the heavier is the burden for the guide to realize he or she is being constantly compared with other western counterparts.
With services increasingly commoditized, experiences in tourism have emerged as the next step in what is called "the progression of economic value". One shouldn't refer experience in any sphere of business, including tourism an "amorphous construct"; anything serving as offering including services, goods, commodities are bits of experience. As Pine and Gilmore refer, "in today's service economy, many companies simply wrap experiences around their traditional offerings to sell them better" (Pine, Gilmore, 1999: 12) . Understanding the value of commodity and its benefits owners of businesses turned to just offering something "designing engaging experiences" and that commands a fee. Experience-economy pioneer Walt Disney suggested that to be worthy and valuable any services should be "memorable", which means they are assessed individually and could be called such only in case they engage emotionally, physically, intellectually and spiritually. Experiences have higher perceived value, therefore customers are ready to pay more for them (Brochu, Merriman, 2015: 40-43) . This is probably what psychologist Abraham Maslow referred to as "peak experience", which could only be reached by means of meeting "basic needs" of customers and moving higher and higher up the pyramid of needs while rendering services, satisfying customer's needs of safety, love and belonging, esteem and finally, selfactualization, helping them achieve desirable state of self-actualization (Maslow, 1954 (Maslow, , 1971 Mittelman, 1991; Tay, Diener, 2011; Hollyforde, Whiddett, 2002) .
This task may seem even more challenging in the sphere of tourism where cross-cultural differences are not easy to overcome, where service providers are balancing between overcoming economic difficulties and choosing and hiring experienced and gifted linguists to bridge communicative differences. So in this situation travel companies trying to become commoditized businesses lay unbearable tasks upon guides-interpreters who are set to solve too many task -they are supposed to be knowledgeable, organized, witty and charming, quick in finding solutions, polite, they should demonstrate excellent mastery of foreign language that guarantees overcoming crosscultural difficulties and who makes service an experience, preferably positively unforgettable.
This task would seem absolutely impossible unless you have a correct tool.
Heritage interpretation as a growing profession in Europe and the USA
In the USA and many European countries heritage interpretation serves as a tool to help guides-interpreters reach desired efficiency.
Heritage interpretation has become a profession not only for thousands of nature guides, city guides, museum guides and docents, rangers in national parks and forests, but it is a field that offers dozens "how-to-do" methods for developing outstanding travelers' experiences, personal and non-personal interpretative products, and is a real engine that allows to bring tourism sphere to new, more qualitative level.
Heritage interpretation is a communicative approach that not only helps entertain travelers, but that allows audiences to learn more effectively about hard-to-render cultural phenomenon or traditions, to lead people to understanding, love and care about resource they are getting acquainted with be it a natural, cultural or historical sight, museum piece, local legend, tradition or artifact. Interpretation "reveals the meaning and relationships through the use of original objects, by firsthand experience, and by illustrative media, rather than simply to communicate factual information" (Tilden, 2007) . According to National Association for Interpretation, interpretation is a The key figure in this communicative process is an interpreter. It is not the guideinterpreter who is able to reveal meaning or establish relationships for visitors learning about something. Rather the role of this professional is to organize the process of learning (interpretive encounter that can be both personal and nonpersonal (self-guided) (Ham, 2013: 4) Lewis, Freeman Tilden, made first attempts to observe and describe the art of guiding becoming the pathfinders of new interpretive theory (Mills, 2015; Miur, 1980; Tilden, 2007) .
As Freeman Tilden noted "Interpretation is an art, which combines many arts, whether the materials presented are scientific, historical or architectural. Any art is in some degree teachable" (Tilden, 2007: 26) . Active due to which he sees his inner world from inside, putting himself in his position and helping him experience himself (Bakhtin, 1990) . 3. Interpretation is an art, which combines many arts, whether the materials presented are scientific, historical, or architectural. Any art is in some degree teachable.
Principles of heritage interpretation

The chief aim of interpretation is not
instruction, but provocation.
5. Interpretation should aim to present a whole rather than a part, and must address itself to the whole man rather than any phase.
6. Interpretation addressed to children (up to the age of 12) should not be a dilution of the presentation to adults, but should follow a fundamentally different approach. To be at its best it will require a separate program (Tilden, 2007) .
We will try to introduce the first three principles of interpretation in detail, trying to describe them from linguistic perspective. Deep in Siberia's mines, let naught Subdue your proud and patient spirit.
Your crushing toil and lofty thought
Shall not be wasted -do not fear it. <…> 4 . [tva-ee pak-ry-vа-la cher-tý]
Singing a Russian
Obstructed your features. Nevertheless Ted and Cable call information the "raw material" of interpretation (Beck, Cable, 2011) , but the facts the guide refers to should be first of all selected to provide revelation. Because guides read a great deal of written scientific sources it is often a problem for them to get rid of habit to stop acting as "walking encyclopedia"
and to provide revelation by carefully selected information instead.
The key technic interpretation offering
to reach this rather challenging objective is to connect tangible and intangible dimensions of the It is important not only to mention the notions or concepts but to connect them in such a way that tangible characteristics become associated with more meaningful, intangible features hidden behind them. This is how powerful stories are born out of whole cloth. The real power of a resource in this case is not in its authenticity or price, but in its capacity to reveal meanings, make audience think, form associations or intellectual connections between the interests of visitors and the resource they are visiting. As Geert Hofstede wrote about culture manifestations: "Symbols, heroes, and rituals have been subsumed under the term practices. As such they are visible to an outside observer; their cultural meaning however is invisible and lies precisely and only in the way these practices are interpreted by insiders" (Hofstede, 2010: 8-9 ).
The third principle carefully though over by modern interpretive scholars was named "the gift of story" (Beck, Cable, 2011: 21) because in many things an interpreter is an actor, success of events depending of his or her artistic skills of presenter.
The genre of storytelling is as old as human history and despite the very optimistic statement of F. Tilden that it is teachable to certain degree, it remains a rather mysterious art. To make oral story effective, to add interest the interpreter may employ various strategies, e.g. enrich it by anecdote, dramatic performance, myth, puppetry, visual arts, legend, tale, reading a poem, singing a song even dancing.
The well thought-over use of analogies, it may reach consonance due to change of value, behavior of individual (Festinger, 1957; Cialdini, 2001) . Being effective linguistic manipulative tool any interpretation is aimed at "making some difference on purpose" (Ham, 2013) . Success in such approach is achieved when the audience is made to think about some issue, put it in personal perspective, be it a historic event and its consequences, ecological problem or the role of some plant in human's life.
Depending on how the interpreter builds the program he or she might expect or plan a certain effect of it upon the audience. Development of a certain theme within the program results in thoughts and speculations of the audience about it.
Following interpretive approach, using available tools professional guides may hope that their planned effect coincides with the real one, so the theme they developed echoes in the thought about the same theme or close to it, within the so-called zone of tolerance, "a subjective area within which an interpreter judges the thoughts provoked by an interpretive product to be acceptable. Thoughts that fall within a communicator's zone of tolerance are considered to be supportive or consistent in some way with the theme the communicator was trying to develop" (Ham, 2013: 257, 149-171) . 
